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This looks great. Yay for 
Johnny. This was an 
awesome contribution to 
webpage functionality! 
--  Lynne M. Fox, AMLS, 
MA, AHIP, Education 
Librarian 
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A huge thank you to 
Johnny for doing such 
an excellent job 
creating 100+ Google 
Promotions for the 
library’s resources
and services!
As a practicum project, for 
an MLIS student to create 
Google Promotions to 
improve search engine 
optimization (SEO) and 
increase the findability of the 
resources of the Health 
Sciences Library
OBJECTIVE
DU’s MLIS Program requires 
students to fulfill either a 
practicum or capstone 
requirement.
The practicum learning 
experience requires minimum of 
100 hours of fieldwork totaling 4 
credit hours. 
It is an experiential learning 
opportunity for students to apply 
theory to a supervised work 
experience in a work setting.
The library's website search 
is powered by Google 
Custom Search (GCS): a 
free search engine based on 
Google’s core search 
technology
GCS has an autocomplete 
feature, which automatically 
displays suggestions based 
on what the user has typed 
into the search box 
METHODS
GCS searches the library’s 
website, LibGuides and blog
GCS displays images results in a 
separate tab from the web results
Google Promotions highlight 
specific pages at the top of 
the search results
With Google Promotions, you 
can create custom results and 
direct users to specific 
content
METHODS
The practicum allowed the 
student to gain hands-on 
SEO experience 
The student created highly 
relevant results by 
selecting especially 
targeted keywords
The student learned how to 
succinctly describe 
resources that users could 
quickly scan
RESULTS
The student completed over 
100 Google Promotions for 
the library’s most popular 
content, including: Top 
Resources, Featured Links, 
clinical tools and top links for 
databases, external pages, 
internal pages and search 
terms
The library is able to direct 
users to its most relevant 
resources while users save 
time since they are presented 
with targeted results.
CONCLUSION
Together, GCS and Google Promotions 
can improve your website’s SEO since 
they make it much easier for users to find 
what they are looking for.
